INFORMAL LEARNING THROUGH
SOCIAL MEDIA IN HIGHER EDUCATION
AND INDUSTRY




LEARNING THROUGH SOCIAL MEDIA
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WHAT IS INFORMAL
LEARNING?
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WHERE DOES INFORMAL LEARNING TAKE PLACE?
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HISTORY OF INFORMAL LEARNING




FIRST TO DISCUSS INFORMAL LEARNING




INFORMAL VS. FORMAL LEARNING
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WHY STUDENTS LEARN




SITUATED LEARNING THEORY



CONSTRUCTIVIST LEARNING THEORY




Frame
context

Lessons
learned

Assess
cons-
equences

Produce
proposed
solutions

Interpret
experience

Examine
alternative
solutions

Learning
strategies




EXPERIENTAL LEARNING THEORY
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APPLICATIONS IN HIGHER EDUCATION




PLATFORMS USED
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STUDENT AND INSTRUCTOR ATTITUDES



ARE
STUDENTS
READY?
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